
Benefiting Hospice of the Golden Isles

Presented by

 
Saturday, February 20, 2016 

10:30 AM to 3:00 PM • The Cloister at Sea Island, Georgia 

 

$500 Corporate Sponsorship Opportunity 

 
Sponsorship will include logo on screen throughout luncheon, logo in 

program, promotion on Facebook, logo on Wine Women & Shoes 

website and opportunity to include promotional item in Swag Bag. 

 

Please email  a high resolution company logo  

to Cissy Thompson at cissythompson@bellsouth.net. 

 

Mail checks to: Auxiliary Hospice of the Golden Isles 

P.O. Box 20098, St Simons Island GA 31522 

Attn: Cissy Thompson 



The Auxiliary of Hospice of the Golden Isles is 
pleased to present the third annual Wine, Women 
& Shoes Event to the Golden Isles in support of 
the wonderful care given by our local community, 
non-profit hospice.

Thanks to the generosity of Sea Island Company, this fabulous 
event will take place at The Cloister again this year. The 
Auxiliary and Hospice of the Golden Isles gratefully 
acknowledge the dedication of Sea Island to support their 
ministry.

In 2016, Hospice of the Golden Isles celebrates its thirty-sixth 
anniversary of service to the residents of our five-county 
region:  Glynn, McIntosh, Camden, Brantley and Charlton.  

Hospice’s mission, history and culture are reflective of the 
people in our community who founded this hospice and who 
have helped them become the center of excellence that they 
are today.
 

Be	  there.	  Be	  giving.	  Be	  fabulous!	  
 
 

Please join us!
 
W h e n  & W h e re

Saturday
February 20, 2016
10:30 AM to 3:00 PM

The Cloister
Sea Island, Georgia 

Ticket Price  

General Admission: $100
VIP Admission: $150
Patron Table for 8: $1,400  
 

Expected Attendance: 400
 
 
100% of ticket sales help 
ensure every member of our 
community dealing with 
advanced illness will be 
taken care of at home or in 
our peaceful facility.

Wine Women & Shoes  
presents a unique 
opportunity to target 
affluent, well-educated, 
charity-minded women. 
Cash and in-kind 
sponsorships underwrite 
all event costs.

 



About  
 	  

 

How we care for the most vulnerable of  residents among us, especially  
the sick and the dying, is a reflection of  who we are as a community 
 
	  

Every day, families approach us seeking a way to care for a loved one who doesn’t know 
how to get help, or may not have the ability to pay for the care that is so desperately needed. 
The needs of our patients are great. They include dying children whose parents have lost 
their jobs, teachers who have exhausted their insurance’s hospice medical benefit, veterans 
with limited benefits, the many patients who are too young to qualify for Medicare, and those 
dying at home alone not knowing how to get help. The past two years, the financial needs of 
our patients have increased. In 2015, Hospice of the Golden Isles will have spent over 
$600,000 to care for members of our community who were unable to afford care. We are 
committed to continuing to step up to this need. We are privileged to care for anyone who is 
medically hospice eligible regardless of the ability to pay.
 

Key Differentiating Factors 
 
The only area Hospice operating a free-standing inpatient facility providing acute/symptom 
management and respite care.

The only area Hospice providing a residential patient facility for patients without a suitable home 
situation or caregiver. This is an enormously important safety net for some of the most 
vulnerable members of our community.

The only area Hospice with a Community Bereavement Program with outreach to all our local 
community even when our hospice services were not utilized.

The only area Hospice that employs a full-time Physician Medical Director who is double board 
certified in Internal Medicine and Hospice and Palliative Medicine.

In 2014 and 2015 the only area Hospice to receive Deyta’s* HOSPICE HONORS ELITE award 
for continuously providing the highest level of satisfaction through our care as measured from 
the caregiver’s point of view.

*Deyta LLC is an industry leader in healthcare satisfaction and quality measurements    



About WWS 
Be there. Be giving. Be fabulous!

 

About Wine Women & Shoes 
Wine Women & Shoes is the brainchild of Napa Valley vintner, Elaine Honig. While 
chatting with a girlfriend about the growing popularity of wine and food pairing events, they 
jokingly said, “Wine and shoe pairings would be a lot more fun!” And they were right. 
WW&S events are now in over 175 cities across the country and have raised more than 
$31,000,000 for women and children’s causes.

Wine Women & Shoes fundraisers create an opportunity for partnerships between 
charities, wineries, shoe and accessory retailers, corporate sponsors and women in the 
community. In addition to raising money, these events raise awareness for charities, 
increase sales for wineries and retail partners, and provide community exposure for 
corporate sponsors.

	  
WW&S Guest Profile 

• 80% women ages 30 to 65

• Ranging from CEO moms to 30-something young professionals

• Key influencers, tastemakers and connectors in their communities

• Over the next decade, women will control two-thirds of consumer wealth in the U.S.

• Women make 95% of the purchase decisions for their household

• Represents the typical luxury brand consumer

• 92% pass on information about deals or finds to others

• On average, attendees donate/spend $200-$600 at each event

 


