wine women
& SHOES

If there were a movie called “Sisterhood of the
Traveling Shoes,” it would be based on Elaine
Honig’s life. The Founder and President of
Wine, Women & Shoes, she has been helping
nonprofits raise money and awareness for
over fifteen years. A native Oklahoman, Honig
headed to San Francisco after earning an
Economics degree from Tufts University where
she met her then husband Michael Honig of
Honig Wine.

For 21 years, she worked in the wine industry
creating Wine Women & Shoes as a fundraiser
for a Napa Valley non-profit agency. “I didn’t
really know anything about fundraising before
I started,” says Honig. “I would attend all these
charity wine events and I found the men always
eager to talk about their wine collections.
While the women just seemed to stand off in
the distance and that’s who I wanted to talk
too.
With this in mind, Honig set about creating
an event geared towards women. “I wanted
to create a fun event that women would
want to go to; that was hands on, where
they could learn about wine in a way that
wasn’t complicated or intimidating and most
importantly, make money for causes that really
matter.”

Promoting the idea of a sisterhood, Honig used
shoes to explain different aspects of wine—
something she knew most women could relate
to. “We based our events on shoe pairings
rather than food pairings,” says Honig. “These
are events where you bring your friends for a
great day out—fabulous women, great wine
and a wonderful cause.” And it’s working.
Since leaving Honig Winery five years ago to
pursue Wine Women & Shoes full-time, the
business has experienced exponential growth.
To date, WW&S has managed over 120 events
and helped net $15 million dollars for their
charitable partners. Children’s Cancer Center,
Make-A-Wish, NC, Second Harvest Food Bank
of Central Florida, Napa Emergency Women’s
Services and many more have all benefited
from the hard working team at Wine, Women &
Shoes which is set to take on even more events
for 2014.
“When you reach outside of yourself and are
“other orientated” rather than self orientated,
life is better,” says Honig. “There was a recent
happiness study where they gave $50 to a
group of people. One half had to spend it on
themselves, the others on someone else. The
ones that spent it on others were happier.
We cultivate that, we support each other—
whatever role we may play—and we are
happier for it.” — ANGELA GILLTRAP
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